U= /G174 CONFEX

DIGITAL OPTIMIZATION

Hyper-Intelligence & Future-Ready SEd Strategies

Artificial Intelligence
- Machine Learning
Semantic Understending

Predictive Modeling

Future-ready strategies for brands
navigating Al-driven search,

generative engines, and intelligent _

discovery. .
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Full-Day Interactive Workshop

"I
g
- ]

b 2

- Knowledge Partner
THATWARE®

\\"H‘



\ s

DIGITAL OPTIMIZATION
—< INTRODUCTION > —

What Is Hyper-Intelligence?

—————*-—

Hyper-Intelligence represents the
evolution of digital optimization where
Al, machine learning, semantic
understanding, and predictive

intelligence operate together.

Instead of reacting to historical data,

businesses anticipate user intent,

algorithm changes, and market
behavior in real time.

Predictive
al Modeling
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Cognitive Intelligence

in Optimization

__#— -

Cognitive Intelligence blends

human intuition, emotional resonance, |

and strategic thinking with Al’s
analytical power—transforming SEO

Into a predictive, context-aware,

and experience-driven system. -

Contextual Emotional
Strategy . 'Resonance

This is where SEO stops being mechanical and -
starts becoming intelligent. -
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DIGITAL OPTIMIZATION

—< Core Topics Covered _>—

CRSEO

AIEO
Cognitive Resonance SEO Al Experience Optimization
e | —
Emotion + Semantics + | Designing content for Al
Intent-Driven Optimization | interpretation and retrieval
i L
| e
! o
LLM SEO
Cognitive Resonance SEO | Large Language Model Optimization
S e ) TR o W,
QBM 2% QSAAS
Quantum Brand Modeling .~ Quantum SEO as a Service
: | — :
Modeling brand influence Parallel, predictive,
as interconnected semantic entities large-scale SEO optimization

QSAAS Quantum

SEO as A Service
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DIGITAL OPTIMIZATION

: A
—=Z How These Frameworks Help Businesses >

Move beyond keyword-based SEO

Build Al-trustworthy content systems

Strengthen brand authority in Al responses

Scale optimization without linear effort

Scale optimization without linear effort

Prepare for future search ecosystems

Build Al-trustworthy content systems

- Strengthen brand authority in Al responses 5

Search engines no longer rank pages —
Al systems interpret meaning.
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Understand how Al decides
what content to trust

Learn how to positidn your brand . _
inside Al answers -

Make mformed strateglc decisions
using predictive insights
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This workshop helps leaders stay visible
where decisions are made — inside Al systems:
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Mr. Indranil Haldar

Chief Data Research
Analyst & Programmer

Dr. Tuhin Banik
Founder & CEO, Thatware

Al & SEO Researcher
Quantum SEO Pioneer
Strategic Advisor

Al Systems
Semantic Modeling
Data Intelligence

—

Mr. Shubhan Gupta
Chief Market Researcher |

- S
Digital Trends K |

Market Inteliigence

- Behavioral Research

Mr. Subrata Manna
Chief Technical Officer

Scalable Architectures
Advanced SEO Systems

e o e ~ Knowledge Partner

[O= DIGTALCONFER ~ * %07 iy s L @ THATWARE®




Search has evolved into answers,
INTELLIGENCE, and SYNTHESIS.
Brands that fall to adapt will dlsappear !
) ~ from AI drlven dlscovery o
g This workshop equips )(ou with: :
Intelllgent | Practical . Future-ready :
\ frameworks . - workflows / - visibility systems

L

THE FUTURE OF SEARCH 5 NOT COMING —
IT'S ALREADY HERE.
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Enterprise Marketlng

Leaders . /
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AN — ¢ Brand & Product
S = ). \ Heads

- Whether you lead strategy or execution, this
workshop aligns business vision with Al-driven growth.

Knowledge Partner
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DIGITAL OPTIMIZATION

__< Hands-On Implementation Experience

Participants will actively work on:

CRSEO Content Lab

9 Semantic mapping & intent clustering exercises

- l—

Quantum Site Audit (QSAAS)
Parallel SEO analysis & crawl Gptlmlzatlon /& ‘

Al Content Optimization Lab
Writing for both humans and Al systems

2 LLM Visiblllty Tracklng > |
. Understandlng how Al cites and references “
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_ GEO Prompt Readiness Workshop'

Preparing content for generative Al engines

Knowledge Partner
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