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DIGITALCONFEX Presents 7th Digital Marketing, Advertising and Technology Confex

Date: 25 April 2026
Venue: Hyatt Place, Bukit Jalil
Location: Kuala Lumpur, Malaysia

Theme: “Adapt, Automate, Advance – The Great Martech Reset: Technology, Trust & Transformation”

This theme reflects: A marketing-led exploration of how creativity, storytelling, data, and emerging 
technologies converge to redefine brand experience, audience connection, and growth in 2026 and beyond.

Conference Agenda

	Timings (Malaysia Time zone)
	
 Session 

	08:00 am – 08:45 am
	 Registration, Welcome Tea/Coffee & Innovation Exhibition opens

	08:50 am – 09:00 am
	 Welcome & Opening Address by DIGITALCONFEX
· Meetali Batra Joshi, Co-Founder, DIGITALCONFEX


	09:05 am – 09:15 am
	 Guest of Honor address – TBA/ Senior representative from Malaysia

	09:20 am – 09:40 am
	 Opening Keynote Address, I- AI in Medical Imaging: Advanced  
 applications and future directions in healthcare diagnostics.

 Presenter
· Dr. Daya Shankar Tiwari, Dean - School of Sciences, Woxsen University, Hyderabad

	09:45 am – 10:00 am
	 Keynote Address, II- LLM Seo: The Definitive Guide

 Presenter
· Dr. Tuhin Banik, CEO & Director, ThatWare

	10:05 am – 10:50 am
	 Leadership Panel 1 – Brand Transformation & Strategy
 “Adapt or Die: How Brands Are Redefining Purpose, Relevance &  
 Resonance”
 Highlights:
· The evolution from performance to purpose marketing
· Rebuilding trust through authenticity
· Lessons from regional and global brand transformations

	10:55 am – 11:05 am
	 DIGI Magazine Vol. 6 Launch

	11:10 am – 11:30 am
	 Who’s Who: Meet & Mingle (One-on-One Intro Icebreaker)

	11:35 am – 11:55 am
	 Morning Networking Tea Break and Exhibition Tour

	12:00 pm – 12:30 pm
	 Panel II: – Marketing in Motion: The Omnichannel Imperative

 “From Clicks to Connections: Navigating the New Marketing  
 Ecosystem”
 Key Themes:
· Creator economy 2.0 & influencer ROI
· Seamless social commerce journeys
· Redefining engagement for Gen Z & Alpha audiences

	12:35 pm – 12:55 pm
	 Quick Presentation Slot I: From Buying Traffic to Building Relationships:   
 Solving the Retention Crisis with AI Gamification
 
 Presenter
· Amar Diwvedi, Founder & CEO, AIV Digital Media Private Limited

	13:00 pm – 13:35 pm
	 Panel II – The Future of Advertising & Media

 “Attention is the New Currency: Reinventing Advertising in a     
 Fragmented World” 
 Themes:
· CTV, immersive formats & interactive storytelling
· Media innovation across channels and experiences
· The next phase of agency transformation

	13:40 pm – 13:50 pm
	 Morning Session Survey Lucky Door Prize— Sponsored by Survey Kiwi
 Snapshot of Success - Say Cheese Moment!

	13:55 pm – 14:45 pm
	 Networking Lunch 

	14:50 pm – 15:10 pm
	 Keynote Address, III- Designing Trust in a Machine-Led World
 
 Presenter
· Anjali Dutta, Head of Experience Design & Digital Studio, Tech Mahindra

	15:15 pm – 15:50 pm
	 Panel III - The Modern CMO Playbook
 “Marketing Leadership in the Age of Intelligence”
 Key Takeaways:
· CMO as growth leader: balancing art and analytics
· Managing cross-functional marketing teams
· Doing more with less: smarter, faster, bolder

	15:55 pm – 16:10 pm
	 Quick Presentation Slot II: TBD

 Presenter
· Dr. Tuhin Banik, CEO & Director, ThatWare

	16:15 pm – 17:00 pm
	 Panel IV: AI in Marketing Focus Session
[bookmark: _GoBack] “From Insight to Impact: How Generative AI is Redefining Marketing 
 Creativity”
 Overview:
· How marketers are using GenAI for ideation, personalization & production
· AI-driven content generation: friend, foe, or creative partner?
· Case examples: AI-powered campaigns that inspired, not replaced, creativity

	17:05 pm – 17:20 pm
	 Coffee Break + Networking Roundtable
 Topic tables:
· “Data-led creativity”
· “Voice & visual search trends”
· “ROI in integrated marketing”

	17:25 pm – 18:00 pm
	 Power Talk: The Science of Persuasion
 “Neuromarketing & Quantum Strategy: Decoding Consumer Decision-
 Making”
· Understanding subconscious influences and micro-moments
· Translating behavioral insights into measurable action

	18:05 pm – 19:00 pm
	 DMAT Excellence Awards I Global Influencer Awards & Closing Remarks
 Celebrating innovation in digital marketing, tech, and creativity
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